ECONOMIC PLANNING &
DEVELOPMENT
COMMITTEE MEETING
MONDAY, NOVEMBER 1,2021 | 6 PM
1 st Committee Meeting

The Committee will meet in Mauldin City Hall at 5 East
Butler Road in the Council Chambers

The meeting will be available remotely through Zoom. Please visit the City’s website
at https:// cityofmauldin.org/your-government/meeting-minutes-agendas/ to
access the meeting via audio and videoconferencing.
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ECONOMIC PLANNING & DEVELOPMENT COMMITTEE MEETING
NOVEMBER 1, 2021, 6PM
CITY HALL - COUNCIL CHAMBERS
Committee Members: Taft Matney (Chair), Jason Kraeling, Diane Kuzniar
1. Call to Order

Chairperson Taft Matney

2. Public Comment

Chairperson Taft Matney

3. Reading and Approval of Minutes
a. Economic Planning & Development Committee
Meeting: October 4, 2021 [Pages 3-4]

Chairperson Taft Matney

4. Reports or Communications from City Officers
a. Economic Development Department Director Van
Broad
i. Budget Review

Chairperson Taft Matney

5. Presentations
a. Small Business Big Country [Pages 5-21]

Chairperson Taft Matney

6. Unfinished Business
There is no unfinished business.

Chairperson Taft Matney

7. New Business
a. Resolution – MCIP [Pages 22-27]

Chairperson Taft Matney

8. Public Comment
9. Committee Concerns
10. Adjournment

Chairperson Taft Matney
Chairperson Taft Matney
Chairperson Taft Matney
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MINUTES
ECONOMIC PLANNING & DEVELOPMENT COMMITTEE MEETING
OCTOBER 4, 2021, 6PM
CITY HALL - COUNCIL CHAMBERS
5 E. BUTLER ROAD
2nd committee meeting
Committee Members: Taft Matney (Chair), Jason Kraeling, Diane Kuzniar
Other present: Van Broad, Community Development Department Director and Brandon Madden, City
Administrator
1. Call to Order- Chairman Matney
2. Public Comment- None
3. Reading and Approval of Minutes
a. Economic Planning & Development Committee Meeting: September 13, 2021
Motion: Councilman Kraeling made a motion to approve the minutes with Councilwoman
Kuzniar seconding.
Vote: The vote was unanimous (3-0).
4. Reports or Communications from City Officers
a. Economic Development Department Director Van Broad
i. Budget Review
20,000-25,000 Cultural Center mailings have been sent out.
The Cultural Center work is progressing.
The City Center project is continuing.
Aldi will have a grand opening on October 21, 2021.
Chairman Matney asked about the wiring for Beachin’ Christmas. Mr. Broad answered the wiring
is complete. The department will hold a fantastic Beachin’ Christmas next year.
5. Unfinished Business- There is no unfinished business.
6. New Business
a. Maintenance Agreement with SC Department of Transportation
(SCDOT)
During its July 19 meeting, City Council approved a maintenance agreement with SCDOT with
amendments. Upon transmittal of the Council approved agreement to SCDOT, SCDOT rejected
the majority of the amendments proposed by City Council. The main amendment is if the
road has to be widened and the bridge moved, it will be the City’s responsibility to pay for the
costs associated with the move.
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Motion: Councilwoman Kuzniar made a motion to send this item to Council. Councilman
Kraeling seconded the motion.
Chairman Matney said this boils down to if we want the bridge, we have to accept the contract.
Van Broad said this road has already been widened. DOT does not believe the road will need to
be widened again in the foreseeable future.
Vote: The vote was unanimous (3-0).
b. Underground Utilities- City Center Streetscape Project- Phase 1
Underground utilities have been a goal of Council. Staff recommends authorization to proceed
with the steps needed to facilitate the undergrounding of electrical lines along Jenkins St. and
Jenkins Ct. as a component of Phase I of the City Center Streetscape Project. The cost estimate
provided by Duke Power is $650,000. Duke Power will provide a dollar-for-dollar match for this
project and has allocated $482,280 for the City for undergrounding utilities. This would result in
the City’s portion of the project costing $325,000. Funding is available in the City’s Assigned
Fund Balance or the Capital Fund Balance to cover this expense.
Motion: Councilwoman Kuzniar made a motion to send this item to Council. Councilman
Kraeling seconded the motion.
Vote: The vote was unanimous (3-0).
7. Public Comment- None
8. Committee Concerns- Councilman Kraeling reported that a good development meeting was held
with the Knollwood neighborhood. The response from the neighborhood was positive.
9. Adjournment- Chairman Matney adjourned the meeting at 6:35 p.m.
Respectfully Submitted
Cindy Miller
Municipal Clerk
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Marketing
proposal
Small Business Big Country USA
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Our Campaign is
community-focused.
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About the
Campaign
The campaign Small Business, Big Country, formerly called "Shop

Small Upstate" had its debut in the first week of May 2021. In an effort
to celebrate SBA's National Small Business Week, Clarissa Gainey,

owner of Bright Graphic Design, along with Bright's VP of Marketing,

Roberta Silva, wanted to raise awareness to local businesses, so they
created a poster and a sticker that could be downloaded for free in

the agency's website.

Posters were custom and had names of nine major cities in the

Upstate. The customization of the posters did not stop there though.
The agency also customized the posters for free for any business
that emailed their logo.

Local businesses are still struggling due to the major shift to online
shopping that the pandemic has caused. That is why with the

Holiday Season in sight, Bright Graphic Design in partnership with

TruColor and The Greater Mauldin Chamber of Commerce, want to
reach a broader audience.
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About the
Campaign
THE STARS
The stars are a part of the logo for
two reasons:
1. They symbolize 5 star reviews
2. They are a reference to the
American flag

THE NAME
The name "Small Business Big Country USA" is easy to understand
and covers the overall idea of the campaign: strong small
businesses make a strong country.
"SMALL BUSINESS"
There are 30.2 million small businesses in
the United States, according to the Small
Business Administration’s (SBA) Office of
Advocacy. Small businesses comprise
99.9 percent of all U.S. businesses.
The Office of Advocacy defines a small
business as an independent business
having fewer than 500 employees

"BIG COUNTRY"
Nationally, small businesses account
for 48 percent of all American jobs
and contribute 43.5 percent of U.S.
Gross Domestic Product (GDP). Even
though these businesses are
considered the “backbone of the
economy,” small businesses have
faced an economic and existential
crisis during the COVID-19 pandemic.
Source: Florida Tax Watch
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About the
Campaign

In the media
Click here to read the article.
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Why is our
campaign different
than AmEx’s
It is focused on the Upstate

It runs all year long*

We bring everybody together

Our goal is to strengthen the
relationship between the businesses
in the Upstate SC and the people
living here.

We want to people to continue to
buy from local services all year
long, not just during specific times
of the year.

Marketing your own business can be
challenging. That is why we want to
take some of the burden off of small
business owners, and promote their
businesses as a participant in our
social media. Customers can find all
the participants in one place.

A sponsorship of a min. of $30,000 is required to run the campaign for a year
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Looking good

For the November-December
campaign, TruColor is printing the
11"x17" posters, magnets and
stickers.

POSTER
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Looking good

MAGNET

STICKER
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Looking good

@SmallBusinessBigCountryUSA

*Promotional pieces require additional sponsorship
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Looking good

*Promotional piece requires additional sponsorship
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Looking good

*Promotional pieces require additional sponsorship
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Looking good

*Promotional piece requires additional sponsorship
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Let's make an
impact together

November-December Campaign

Both Bright Graphic Design in partnership with TruColor and The Greater Mauldin Chamber of

Participant Acquisition:

Commerce are committed to assisting and engaging with local businesses, and to making this

Social media, distribution partners and local

campaign a success. We know that even a small group of individuals can make a BIG impact in
our community.
We are ready to run the campaign in November and December.
However, in order to make a significant impact in our community, the campaign needs to run
seamlessly the entire year. The job of raising awareness to local businesses, involving the
community and making the local economy thrive is one that cannot stop, but to do so,

Goal:
250 participant businesses

media outlets
Target market:
Upstate shoppers; between 25-55, male and
female, residents in the Upstate SC

sponsorship is vital.

Consumer acquisition:
Social media, store front and local media
outlets
See how you can join us as a sponsor and
support this campaign.
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Sponsorship Opportunities
PRESENTING
$30,000+
This sponsor would cover the
operational costs of the
campaign for a year (print
materials are not included).
Your logo with Campaign
logo "present by"
Logo on all promotional
materials
Mention on press releases
shared with the local media
outlets
24 posts on Small Business
Big Country USA's social
media (2x/month), 6 posts
on Bright Graphic Design's
official social media
channels
"I support Upstate Local
Businesses" badge to share
across your company's
social media and internal
communication

PLATINUM

GOLD

SILVER

FRIENDS OF THE
CAMPAIGN

$2,000+

$1,000

$500

$150+

Logo on poster

Logo on poster

Mention on press
releases shared with
the local media
outlets

Mention on press
releases shared with
the local media outlets

8 posts on Small
Business Big Country
USA, 2 posts on
Bright Graphic
Design's official
social media
channels (Nov-Dec)
"I support Upstate
Local Businesses"
badge to share
across your
company's social
media and internal
communication

5 posts on Small
Business Big Country's
official social media
channels (Nov-Dec)

3 posts on Small
Business Big Country's
official social media
channels (Nov-Dec)

1 post on Small Business
Big Country's official
social media channels
(Nov-Dec)

"I support Upstate
Local Businesses"
badge to share across
your company's social
media and internal
communication

"I support Upstate
Local Businesses"
badge to share across
your company's social
media and internal
communication

"I support Upstate
Local Businesses"
badge to share across
your company's social
media and internal
communication

The operational cost to
cover the NovemberDecember campaign is
$2,850.

PLATINUM
This amount covers 70% of
all of the operational costs
for the NovemberDecember campaign
SILVER
This amount covers 100%
of the printed materials for
the November-December
campaign

Click here to become a sponsor!
Via Google Forms
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About: Bright Graphic Design
Services provided

Some of the clients assisted
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Partners
Since our founding as a family-owned company in 1980, we continue to put the lessons we learn to
work for our clients, every day. That there’s meaning in coming through for people when they need
it most. That honesty and teamwork are essential to success. And that it’s possible to love the fastpaced, high-tech, detail obsessed work we do – and remain rooted in something even more vibrant
and true – our communities, our families, and one another.

Services provided
Wide format printing
Digital printing
Offset
printing
Mailing and Fulfillment
Design
Brand management
Promotional materials
Bindery services

Sallie Gold, CEO
2107 Laurens Road
Greenville, SC 29607
TruColorOnline.com
(864) 241-0644
sallie@trucoloronline.com
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Partners
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ECONOMIC PLANNING & DEVELOPMENT COMMITTEE

AGENDA ITEM
MEETING DATE:

November 1, 2021

AGENDA ITEM:

7a

TO:

Economic Planning & Development Committee

FROM:

City Administrator Brandon Madden

SUBJECT:

Resolution - MCIP

REQUEST
The Committee is being requested to approve a Resolution consenting to the placement of certain
property within the corporate limits of the City of Mauldin in a joint county industrial/business park of
Greenville and Anderson counties.

HISTORY/BACKGROUND
Greenville and Anderson counties entered into an Agreement for Development for a Joint County
Industrial Park effective as of December 1, 2010, as subsequently amended (collectively, the
“Agreement”) to develop jointly an industrial and business park (the “Park”). The Counties desire to
further amend the Agreement to include an additional parcel in Greenville County that is located within
the corporate limits of the City of Mauldin.
Greenville County enter into a fee-in-lieu-of tax agreement with Compx International Inc. (the “Company”)
on June 15, 2000, as amended May 3, 2005 related to the City parcel. Greenville County is in the process
of placing properties previously subject to a fee-in-lieu-of tax agreement into designated multi-county
parks in order to better manage such properties and to provide security from the County’s portion of the
fee-in-lieu-of tax revenues for its special source revenue bonds.

ANALYSIS or STAFF FINDINGS
Pursuant to state law, the City must consent to the inclusion of the City Parcel in the Park prior to such
inclusion. The Committee is requested to approve a Resolution authorizing the expansion of the Park to
include the City Parcel, which is further described on the attached Exhibit A, contingent upon the
following:
1. That all fee-in-lieu-of tax revenues (net of any payments to Anderson County) derived under the
Agreement from the City Parcel which would have been distributed to the City if such parcel was
not in the Park continue to be distributed to the City
2. No new incentives shall be granted by the County to the Company or any other entity operating
from the City Parcel which would reduce the City’s pro rata share of fee-in-lieu-of tax revenues
attributable to the City Parcel without the City’s consent.
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FISCAL IMPACT
Nominal.

RECOMMENDATION
It is recommended that the Committee approve the Resolution.

ATTACHMENTS
Resolution.
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RESOLUTION NO. ________
A RESOLUTION PURSUANT TO SECTION 4-1-170(C), CODE OF LAWS OF
SOUTH CAROLINA 1976, AS AMENDED, CONSENTING TO THE
PLACEMENT OF CERTAIN PROPERTY WITHIN THE CORPORATE LIMITS
OF THE CITY OF MAULDIN IN A JOINT COUNTY INDUSTRIAL/ BUSINESS
PARK OF GREENVILLE AND ANDERSON COUNTIES.
WHEREAS, Greenville County, South Carolina and Anderson County, South Carolina (jointly
the “Counties”) are authorized under Article VIII, Section 13 of the Constitution of the State of South
Carolina, 1895, as amended (the “Constitution”), to jointly develop an industrial or business park within
the geographical boundaries of one or more of the member Counties; and
WHEREAS, in order to promote the economic welfare of the citizens of the Counties by
providing employment and other benefits to the citizens of the Counties, the Counties entered into an
Agreement for Development for a Joint County Industrial Park effective as of December 1, 2010, as
subsequently amended (collectively, the “Agreement”) to develop jointly an industrial and business park
(the “Park”), as provided by Article VIII, Section 13 of the Constitution and in accordance with Section
4-1-170 of the Code of Laws of South Carolina, 1976, as amended (the “Act”); and
WHEREAS, the Counties desire to further amend the Agreement to include certain additional
parcels in Greenville County; and
WHEREAS, the parcel described in the attached Exhibit A (the “City Parcel”) is located within
the corporate limits of the City of Mauldin, South Carolina (the “City”) and is among the parcels of land
that the Counties desire to include within the Park; and
WHEREAS, Greenville County enter into a fee-in-lieu-of tax agreement with Compx
International Inc. (the “Company”) on June 15, 2000, as amended May 3, 2005 related to the City Parcel;
and
WHEREAS, Greenville County is in the process of placing properties previously subject to a
fee-in-lieu-of tax agreement into designated multi-county parks in order to better manage such properties
and to provide security from the County’s portion of the fee-in-lieu-of tax revenues for its special source
revenue bonds; and
WHEREAS, pursuant to Section 4-1-170(C) of the Code, the City must consent to the inclusion
of the City Parcel in the Park prior to such inclusion;
NOW, THEREFORE, BE IT RESOLVED by the City Council of the City of Mauldin, South
Carolina, in meeting duly assembled:
Section 1.
Subject to the following condition, the City hereby approves expansion of the
Park to include the City Parcel, which is further described on the attached Exhibit A. Such approval is
subject to the following conditions: (a) that all fee-in-lieu-of tax revenues (net of any payments to
Anderson County) derived under the Agreement from the City Parcel which would have been distributed
to the City if such parcel was not in the Park continue to be distributed to the City and (b) no new
incentives shall be granted by the County to the Company or any other entity operating from the City
Parcel which would reduce the City’s pro rata share of fee-in-lieu-of tax revenues attributable to the City
Parcel without the City’s consent.
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Section. 2
This Resolution shall become effective immediately upon its adoption by the
City Council. All orders, resolutions and parts thereof in conflict herewith are, to the extent of the
conflict, hereby repealed.
Done in meeting duly assembled this 15th day of November, 2021.
CITY OF MAULDIN, SOUTH CAROLINA

Mayor
Attest:

City Clerk
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EXHIBIT A
DESCRIPTION OF PROPERTY

Tax Map Number
M008040100313

Company
Compx International Inc.

Address
26 Old Mill Road
Greenville, SC 29607
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STATE OF SOUTH CAROLINA
COUNTY OF GREENVILLE

)
)
)

CERTIFICATE OF RESOLUTION

I, the undersigned City Clerk of the City of Mauldin, South Carolina, do hereby certify that the
foregoing is a true, correct and verbatim copy of resolution duly adopted at a meeting of said City Council
held on November 15, 2021, at which meeting a quorum was at all times present.
WITNESS MY HAND this 15th day of November, 2021.

____________________________________
City Clerk
City of Mauldin, South Carolina
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